FLORIDA LOTTERY QUICK REFERENCE GUIDE:

There are two acceptable layouts for
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To request the brandmark logo
in particular file formats, please
contact the Florida Lottery
Graphics Department at (850)
487-7795 or visit our logo

library at flalottery.com.
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The Florida Lottery is the owner of all rights, title and interest in and to the above indicia, which includes trademarks, tradenames
and logos. The above indicia may not be used, in whole or in part, without the prior written consent of the Florida Lottery.
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FLORIDA LOTTERY QUICK REFERENCE GUIDE: LOGO INCORRECT USAGE

To maintain the infegrity of the Florida Lottery
logo, consistent and proper use of all logo
components is essential. Avoid any alterations
to the logo components, including changes to
color, size or placement that are not specifi-
cally defined as correct use variations within
the guidelines standards.

The examples at right demonstrate some
typical graphic mistreatments of the Florida
Lottery logo.

The Florida Lottery is the owner of all rights, title and interest in and to the above indicia, which includes trademarks,
tradenames and logos. The above indicia may not be used, in whole or in part, without the prior written consent of

the Florida Lottery.

Examples of incorrect usage

Do not change the colors
of the brandmark.

Do not use the flamingo as
a stand alone graphic.

Do not place on busy or
distracting backgrounds.

Do not use logo without the
white holding shape.

Do not change the color of
the white holding shape.

Turning Dreams into Reality

Do not add taglines or text

that violate our clear space.

Do not change the leftering.

Do not add an elements
to the brandmark.
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